Groupe BPCE becomes the first premium partner of Paris 2024
Paris, September 13, 2018
One year to the day that saw the Olympic and Paralympic Games return to France,
Paris 2024 and Groupe BPCE officially announced the signature of their partnership.
Groupe BPCE, with its Banque Populaire, Caisse d’Epargne, Banque Palatine and Natixis
brands, becomes the first group to join the Paris 2024 national partnership program. This
commitment, due to come into force on January 1, 2019 for the six years ahead, was made
official by Tony Estanguet, President of Paris 2024 and Laurent Mignon, Chairman of the
Management Board and Chief Executive Officer of Groupe BPCE.
The partnership sees Groupe BPCE team up with one of the world’s most powerful events in
terms of media coverage, the biggest ever organized in France. Paris 2024 intends to leverage
the exceptional media impact and engagement generated by the event to deliver on an
unprecedented project: creative Games that propose an innovative model for sports events
and responsible and sustainable Games that bequeath France a strong legacy. In short, Games
that allow all those who want to play a part in the successful completion of a project, due to
engage a whole country over the next six years, to start contributing right now.
Sport is obviously Paris 2024’s DNA. And Groupe BPCE’s engagement with sport through its
Banque Populaire and Caisse d’Epargne brands – partners of French professional and amateur
sport for over 30 years and the French National Olympic Sport Committee (CNOSF) since 2010
- naturally and swiftly brought the two entities together as partners. In teaming up with Paris
2024, Groupe BPCE strengthens its engagement with the French Olympic and Paralympic
world. It also becomes a partner to France’s Olympic and Paralympic teams until 2024. Paris
2024 and Groupe BPCE wish to harness the unique opportunity presented by the Games to
foster lasting change and to get people moving in response to the challenges facing French
society, by promoting participation in sport for all, the fight against sedentary lifestyles, equal
opportunities, social inclusion via sport and fresh views on disability.
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Through this partnership, Groupe BPCE’s contribution will help make the Games a success. The
whole of Groupe BPCE will be teaming up with the project, through one of the biggest banking
networks in France and the engagement of the Banques Populaires, the Caisses d’Epargne,
Natixis and Banque Palatine, all of whom are now fully-fledged partners of the Games. With 31
million customers, 9 million cooperative shareholders, 106,500 staff and its deep local roots,
Groupe BPCE will ensure the whole of the Group takes part in this historic event. The Group
plans numerous initiatives over the period across all of its territories, whether in terms of
financing the sports economy and all sports infrastructure, or supporting sports associations,
clubs and sports people, while also placing an emphasis on innovation. In particular, the Group
intends to run initiatives on the theme of education, a longstanding engagement for Groupe
BPCE and one raised to a priority by Paris 2024, which put education through sports, notably
via the Olympic and Paralympic week at school, a key pillar of its project.
For Tony Estanguet, President of Paris 2024:
“One year after the award of the Games to France, the Paris 2024 family is expanding with the
addition of Groupe BPCE and all its staff. We are happy to be setting off together on an
exceptional adventure, underpinned by our shared passion for sport and our shared ambition
to showcase the best of our country. Groupe BPCE will be there at our side to help make Paris
2024 the Games for all of France over the next six years.”
For Laurent Mignon, Chairman of the Groupe BPCE Management Board:
“It’s a source of great pride for Groupe BPCE and all our staff to be the first partner of Paris
2024, and to be able to contribute to this historic event for our country.
It’s a fine project that chimes perfectly with our DNA and values: collective effort, surpassing
oneself and solidarity. The Paris 2024 team can count on the engagement of our companies Banque Populaire, Caisse d’Epargne, Banque Palatine and Natixis – and our 106,500 staff in all
our territories.”
In agreement with the International Olympic Committee (IOC) and the French National
Olympic and Sports Committee (CNOSF), this first Premium partnership comes before Paris
2024 marketing rights are officially activated on January 1, 2019. It confirms the appeal of the
project and the unique opportunity the Olympic and Paralympic Games create for French
companies to respond to their strategic issues.
Paris 2024’s partnership program aims to cover around one third of the budget for organizing
the Paris 2024 Olympic and Paralympic Games, 97% of which is earmarked to come from
private sources.

For more information:
The Games have an organization budget of €3.8 billion. Almost all of this sum (97%) is to be
funded privately (through the contribution of the International Olympic Committee, ticket
sales, the national marketing program and the sale of licensed merchandise). In short, the
Games are set to finance themselves. These revenues will fund all the costs of organizing the
Games (site rental, venue construction/alteration and operation, organization of competitions,
hosting of delegations, athletes’ accommodation and transport, competition-venue security,
opening and closing ceremonies, etc.). The remaining 3% - around €100 million – is to be
raised from public sources and entirely devoted to organizing the Paralympic Games.
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About Paris 2024
The Organising Committee for the Paris 2024 Olympic and Paralympic Games (Paris 2024) has the task
of planning for, organising, financing and delivering the Olympic and Paralympic Games in Paris in 2024
in accordance with the host city contract signed by the International Olympic Committee (IOC), the
French National Olympic and Sports Committee (CNOSF) and the City of Paris.
The Olympic and Paralympic Games are the number one sports event in the world with a unique media
impact, bringing together nearly 15,000 athletes (10,500 Olympic athletes and 4,350 Paralympians),
from 206 delegations in five continents. They are followed by over 13 million spectators and 4 billion
viewers over the world through more than 100,000 hours of TV broadcasts. The Games’ impact is
unparalleled among all sports, economic and cultural events in the world.
The Paris 2024 Marketing Programme includes the Worldwide TOP Partners for the 2021-2024 period
(Alibaba, Bridgestone, Intel, Omega, Panasonic, Toyota and Visa) the highest, global tier of Olympic
sponsorship. The Worldwide TOP Partners are Partners to the IOC, the Organising Committees of the
Olympic Games, including Paris 2024, and every National Olympic Committee.
The national partnership program of Paris 2024 includes three ranks: Premium Partner, Official Partner
and Official Supporter.
Established in January 2018, Paris 2024 is headed by Tony Estanguet, three-time Olympic champion
and IOC member. It is administered by an Executive Board (EB) that includes the project’s founding
members: CNOSF, the City of Paris, the State, the Ile-de-France Region, CPSF, Métropole du Grand
Paris, the Seine-Saint-Denis Departmental Council and representatives of the local authorities involved
in the Games.

About Groupe BPCE
Groupe BPCE, the 2nd-largest banking group in France, includes two independent and complementary
cooperative commercial banking networks: the network of 14 Banque Populaire banks and the network
of 15 Caisses d’Epargne. It also works through Crédit Foncier in the area of real estate financing. It is a
major player in Asset and Wealth management, Insurance, Corporate & Investment Banking and
Specialized Financial Services with Natixis. Groupe BPCE, with its 106,500 employees, serves a total of
31 million customers and enjoys a strong local presence in France with 7,800 branches and 9 million
cooperative shareholders. The senior prefered debt long term is rated by four financial rating agencies,
Moody’s (A1, stable outlook), S&P (A, positive outlook), Fitch (A, positive outlook) and R&I (A, stable
outlook).

Access the Paris 2024 media platform
http://www.paris2024.media
Login: media-paris2024
Password: mediaaccess
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